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OBJECTIVE 1
To increase students’ 
awareness of global 

justice issues
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STAND
STUDENT
FESTIVAL 
EXHIBITION
This year’s STAND Student Festival 
captured the attention of students 
with its creativity and salient theme.

We developed an outdoor exhibition 
with university students through 
an art & photography competition 
held earlier in 2019. Ten winners 
were chosen to have their artwork 
included in this year’s exhibition, 
titled “climate action”. 

The student artwork and 
corresponding narratives focused on 
the differing impacts that climate 
change has on the world. 

The exhibition also included 
inspirational climate promise quotes 
from our art competition winners 
to encourage students to take both 
personal and collective action. 

The exhibition in situ

The outdoor exhibition in 
situ in universIties 
across Ireland.

TU Dublin

TCD

UCC



UCC

STAND STUDENT FESTIVAL EXHIBITION

Panels from the exhibition

Student artwork and photography from the 
Student Festival exhibition. Each piece dealt with an 
issue that’s affected by climate change. 

Trade

Education



Alongside the exhibitions, we 
ran 20 supporting learning 
events and activities which 
included: 

• 2 documentary screenings
• 11 panel discussions / talks
• 1 debate
• 1 workshop
• 5 social/arts events

In total we estimate that 
16,691 people engaged with 
the Festival in 2019, including 
1,208 event attendees. This 
was calculated through 
systematic observation/
headcounts at the exhibition, 
and headcounts for each 
event.

STAND STUDENT FESTIVAL LEARNING EVENTS & ACTION

Student attending Festival events

2019 saw a much larger number of students 
attending festival events on campuses across
Ireland.

UCC UCD

NUIGTCD UCD



STAND STUDENT FESTIVAL MINI FESTIVAL
In addition to our main festival, 
we held six mini-festivals in 
collaboration with Students’ Union 
groups on six campuses across 
Ireland: Waterford IT, Galway-
Mayo IT, Athlone IT, Tralee IT, 
Dun Laoghaire Institute Of Art 
Design + Technology (IADT), and 
the National College of Art and 
Design (NCAD). 

This mini-festival consisted of 
an indoor version of our art 
exhibition, and a toolkit to allow 
SU officers to bring awareness 
raising events to their campuses 
in support of the festival through 
dedicated sustainability campaigns. 

WIT Mini Festival

Waterford Institute of 
Technology’s Student 
Union promoting the Mini 
Festival as part of their 
welcome week campaign.

AIT Mini Festival

A student views STAND’s 
Student Climate Change 
Exhibition at Athlone 
Institute of Technology.

NCAD Mini Festival

NCAD SU promotes the mini 
festival as part of their 
sustainabiilty week.



This year, we used our STAND Facebook 
page to promote all seven of the main Student 
Festivals, using paid promotions to support 
the range of events that were being held on 
each campus.

We also used Instagram to update our 
followers daily on events, often sharing 
Instagram Stories live from events so that we 
could reach those who couldn’t attend. 

The Festival highlight reel on our Instagram 
account shows how we (and others) used 
Instagram to promote the festival across 
Ireland. 

2019 was the first year we partnered with 
social media influencers on the Festival, with 
a number of them taking part in events and 
as a rEsult, promoting the events through 
their own social media channels. This turned 
out to be hugely successful, with attendee 
numbers rising dramatically as a result.

STAND
STUDENT
FESTIVAL 
SOCIAL
MEDIA

@tarastewartdj

@mouldyparsnips



STAND STUDENT FESTIVAL 
CAMPUS COVERAGE
The Festival received great coverage online from university 
societies and organisations.

Here you can see some of the coverage received from a number of 
varying sources.

DCU Newswire

https://www.youtube.com/watch?v=kQpd4oAex0Q&fbclid=IwAR0t25vlfdeIfI6IQa_4OH0GQ-p89TnPXYxAu0MtQkUvfbPAfe8qUN3i5fg


STAND STUDENT FESTIVAL  COORDINATOR FEEDBACK
HOW  WOULD YOU DESCRIBE YOUR EXPERIENCE OF COORDINATING 
THE STAND STUDENT FESTIVAL ON YOUR CAMPUS?

During my role 
as a coordinator 
I developed my 
organisational, 
time management 
and teamwork 
skills. I learned 
about the 
importance of 
thorough planning 
and promotion. 
I also saw that 
follow through 
is important and 
tried to be realistic 
about what could 
be achieved.

The highlight of 
the festival for 
me was our final 
panel discussion 
event as it was a 
huge success and 
something I was 
really proud of!

The highlight of 
the Festival was 
seeing the events 
come to fruition 
and engaging 
with members 
of the student 
community.

The highlight was 
seeing people 
engage with the 
art exhibition.

‘‘ ‘‘ ‘‘ ‘‘
STAND engaged 21 
university students as 
Festival Coordinators 
across seven campuses 
from September to 
November 2019. 

The coordinators helped 
promote, organise and 
run the festival on 
campus along with the 
STAND Engagement 
Manager. 

This role provided 
students the opportunity 
to not only learn 
about global justice 
issues, but develop 
their communication, 
organisation and event 
management skills in a 
supported environment. 

Feedback from 
coordinators on the 8x8 
Festival and the pivotal 
role they played was 
very positive. 



STAND STUDENT FESTIVAL ATTENDEE FEEDBACK
HOW  WOULD YOU DESCRIBE YOUR EXPERIENCE OF THE FESTIVAL IN A LINE OR TWO?

Amazing! Really 
enjoyable 
discussion! 
Learned loads 
that I didn’t 
know before 
and I am finally 
ready to give up 
fast fashion as 
a result of this 
event!

Excellent panel 
- extremely 
informative and 
heart-warming 
to see how 
passionate 
everyone was.

Great panel 
discussion 
event! The 
energy was 
great and I loved 
all the things 
mentioned on 
zero waste & 
advocating for 
green policy.

Wonderful 
learning 
experience, 
thank you!

I’ve gained so 
much from 
the Festival 
every year 
since 2014, 
and it has 
caused me to 
make positive 
changes in my 
life.

Great talk! 
But maybe 
include a 
direct action 
next year?

‘‘ ‘‘ ‘‘ ‘‘ ‘‘ ‘‘

16,691 
People who engaged with the 

Festival in 2019
Total number of event 

attendees

1,208 



STAND ONLINE



“I think the highlight for me was getting 
to write about topics outside my area of 
expertise — it encouraged me to 
investigate new subjects and learn 
new things, which helped me to 
become more engaged with global 
issues overall.”

Gemma Kent
Former Women’s Editor
STAND News



ONLINE STAND NEWS GOES MULTIMEDIA
STAND News is a multimedia 
source of information on global 
justice and equality issues for 
young people across Ireland.

2019 saw a shift from focusing 
purely on the written word to a 
more diverse range of content 
being produced by our student 
Contributors. 

The range of content included 
video, podcasts, and quizzes, and 
this was all made possible due to 

training sessions that were held for 
STAND News volunteers. 

The STAND Editor manages 
volunteer student section editors, 
who include Business & Politics, 
Women’s, Arts, Humanitarian, 
Environement, Diversity and 
Opinion Editors. 

We also have just under 60 
contributors (who are all university 
students or recent graduates) who 
produce content on topics such as 

gender, race, ethnicity, inequalities, 
environmental issues, arts, culture 
etc. 

Content for STAND News is 
updated on a weekly basis, with 
about half a dozen articles from a 
variety of editors and contributors 
published each week. 

Each article is promoted via our 
social media channels by both the 
STAND team and STAND News 
volunteers alike.

STAND News homepage stand.ie/news

Video training w/ Spider Working

Brexit Quiz 

Student Video on climate protests



ONLINE GROWTH IN VISITORS TO STAND.IE
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ONLINE STAND STUDENT PODCAST LAUNCH
The STAND Student Podcast 
was launched in September 
2019, with a team of student 
researchers and presenters at the 
helm. 

The Podcast comes under the 
umbrella of STAND News, and 
all episodes can be found via the 
STAND News website. 

Each month, the podcast covers a 
topic that matters to students. So 
far we’ve covered:

• Student housing (SDG 1)
• Climate anxiety + action 

(SDG 13)
• Movember + men’s health 

(SDG 3)
• Dealing with exam stress 

(SDG 3)

DCU STAND Society also 
produced a bonus episode as part 
of the STAND Student Festival 
at DCU, which comprised of 
a panel discussion on climate 
justice. 

A number of student activists 
and college societies have been 
invited to take part in interviews 
for the podcast. So far, we’ve 
interviewed the following 
people:

• Lorna Fitzpatrick, USI 
President

• Cathal Curry, Giveback.ie
• Mirian Needham, Active 

Hope Ireland
• Helen McCann, Extinction 

Rebellion
• Geraldine Carton, 

Sustainable Fashion Dublin
• Suas Society, TCD
• Charlie Butler, Tribe Charity
• Mary Hernandez, LYIT SU

Ep. 2 launch Instagram

STAND Student Podcast Anchor homepage

https://www.instagram.com/p/B4KBluUHYax/
https://anchor.fm/standstudentpodcast


ONLINE STAND STARTS A YOUTUBE CHANNEL
Prior to 2019, STAND had no 
channel to host its video output so 
this year we started our Youtube 
Channel. 

Our Youtube channel is currently 
host to videos on a range of justice 
and equality issues, produced by the 
full-time STAND Video Intern and 
STAND News Video Contributors.

The channel is mostly used to host 
videos that we upload to the STAND 
News website, so our subscriber count 
is still quite low, but we intend to 
work on varying our video content 
in 2020 in order to grow our student 
subscriber count. 

Our Youtube channel is currently 
host to videos on a range of justice 
and equality issues, produced by the 
STAND Video Intern. 

Vox Pop interviews 
conducted at Queen's 
University and Dublin City 
about the Brexit process 
and how they think it will 
affect their lives.

Vox Pop interviews

Mini documentary video

Mini documentary on the 
closure of the Bernard 
Shaw in Dublin City 
Centre. Shot and edited 
by STAND News Volunteer 
Video Editor. 

https://www.youtube.com/watch?v=qV2UJBk0__o
https://www.youtube.com/watch?v=B6aNNMT3ALI


ONLINE GROWTH OF STAND INSTAGRAM COMMUNITY

Given its popularity amongst our 
target audience, STAND focused 
more of our communications efforts 
on Instagram in the second half of 
2019.

STAND’s Instagram account is 
a channel where young people 
can learn more about justice and 

equality issues, get ideas as to how 
to take action, and learn more about 
how to get involved with STAND 
programmes. 

Our Instagram following has almost 
tripled in 2019, and we’re excited to 
see our following grow even further 
in 2020.

 DEC 2018

DEC 2019

308

1006

INSTAGRAM 
FOLLOWERS 
2018 VS. 2019

https://www.instagram.com/stand.ie/


FYI (for your inspiration), @
emmaleneblake is our Irish Activist of 
the week

In the words of the Irish Times in 
their '50 people to watch in 2019' 
feature: 'Emma Blake, aka ESTR, 
has been honing her craft on Dublin 
walls for years. With intricate stencil 
work, the use of bold colours, and 
a strong political lens, particularly 
when it comes to LGBTQ rights and 
feminism, her art is gaining traction.

Her mural on the topic of consent, in 
reaction to underwear being held up 
at a rape trial in Cork last November, 
brought international attention to 
the artist, with the image being used 
across national and global media and 
widely spread online.
During the Repeal campaign, Blake 
painted a large Trust Women mural, 
as well as a Banksy-Maser mash-up. 
She is also a member of the all-female 
street art crew ‘Minaw’.

"The power is in the people, and if no 
one else is doing it, go ahead, jump 
into it. Organise a protest, organise 
people around you. There are people 
willing to fight on all sorts of issues" 
#mondaymotivation courtesy of @
ollie_is_an_alien of 
@transpridedublin 
#TransAwarenessWeek

With @epfestival just a few days away, 
here are some tips to channel your 
inner David Attenborough and make 
your festival experience more sustain-
able:

• Bring a reusable bottle (versus 
single-use plastic)

• Make use of the cup return 
scheme

• Throw your waste in the appropri-
ate bins

• Pack up your tent at the end of the 
festival

•  Visit the @globalgreenatep area 
for ideas and inspiration on a 
greener lifestyle!

And you, how do you reduce your 
environmental impact at festivals?

#EP2019 #SDG12 #festivals

#WTFisgoingonWednesday: 
WhatsApp tax + riots in #lebanon.

Have you heard about the revolution 
that’s taking place in #lebanon? Swipe 
to find out more .

#saadhariri #beirut #whatsapp #hu-
manrights

Sample Instagram Posts

https://www.instagram.com/p/B0pzyuYgU9C/
https://www.instagram.com/p/B4uRgzygXdq/
https://www.instagram.com/p/B1uUlv2ga23/
https://www.instagram.com/p/B4PoS_BHcW9/


STAND GLOBAL ISSUES COURSE

OBJECTIVE 2
To increase students 

understanding of, and 
capacity to critically 
engage with, global 

issuesA YELLOW DOT ON AN IMAGE INDICATES A CLICKBLE LINK



GLOBAL ISSUES COURSES SESSIONS & FACILITATORS
The Global Issues Course 
provides students with 
an introduction to 
global justice issues. 
Core sessions in 2019 
included: 

• Global Poverty &
Inequality

• International Trade
and Livelihoods

• Environmental
Sustainability

• Migration
• Global Health
• Taking Action

The course took place for 
two hours a week over six 
weeks on average. 

We also piloted our 
mini-global issues course 
in Maynooth University 
in autumn 2019. This 
was a one-day course 
that focused on the root 
causes and consequences 
of global poverty & 
inequality, and looked 
at how students could 
take effective action for 
change.

GLOBAL ISSUES COURSES FEEDBACK

aaThe Global Issues course lived up to
and even exceeded my expectations. 
The collaborative structure of the 

evenings was engaging and we had a great 
opportunity to learn from one another’s 
experiences and find out about the different 
areas of expertise. This included guest speakers 
who had been and still were impacted by the 
things we were discussing.

aaI loved that the course covered a
wide range of topics and lead to 
some interesting conversations. I feel 

that it has helped to expand my perspectives.

aa It gave a solid overview of the
various areas of global inequalities 
and the manners in which they are 

interlinked. It was a starting point from which 
I will further my own reading, research and 
understanding.

aaA highlight for me was meeting
other students who share an interest 
in solving global issues.

‘‘
‘‘
‘‘
‘‘

97%
Agreed they had a 

greater 
understanding of 
the root causes & 

consequences

96% 
Agreed they are 

better able to relate 
what is happening 
in their society to 
what is happening 
in the wider world.

I learned so much more than 
I thought I would given the 
time frame and I was glad to 
be surrounded by people who 
had the same passion towards
global issues as me.

The mini course went beyond
my expectations as it opened 
my eyes to a wide variety of
issues and topics that I hadn’t 
really thought about or had a
full grasp of.

While it was so helpful and 
informative, it was also 
overwhelming in terms of the 
amount to be done in the face 
of what can seem like 
insurmountable obstacles.

‘‘

‘‘
‘‘

FEEDBACK SURVEY QUESTION: DID THE COURSE LIVE UP TO YOUR EXPECTATIONS?

We gathered feedback from course participants on their experience of the course through pre- and post-course surveys. We also measured 
participant learning through learning outcome assessments and direct observation rubrics, which were completed by course facilitators. 

Migration session at  DCU

Trade session at UCD

Closing session at DCU



GLOBAL ISSUES COURSES SESSIONS & FACILITATORS
The Global Issues Course 
provides students with 
an introduction to 
global justice issues. 
Core sessions in 2019 
included: 

• Global Poverty &
Inequality

• International Trade
and Livelihoods

• Environmental
Sustainability

• Migration
• Global Health
• Taking Action

The course took place for 
two hours a week over six 
weeks on average. 

We also piloted our 
mini-global issues course 
in Maynooth University 
in autumn 2019. This 
was a one-day course 
that focused on the root 
causes and consequences 
of global poverty & 
inequality, and looked 
at how students could 
take effective action for 
change.

GLOBAL ISSUES COURSES FEEDBACK

aaThe Global Issues course lived up to
and even exceeded my expectations. 
The collaborative structure of the 

evenings was engaging and we had a great 
opportunity to learn from one another’s 
experiences and find out about the different 
areas of expertise. This included guest speakers 
who had been and still were impacted by the 
things we were discussing.

aaI loved that the course covered a
wide range of topics and lead to 
some interesting conversations. I feel 

that it has helped to expand my perspectives.

aa It gave a solid overview of the
various areas of global inequalities 
and the manners in which they are 

interlinked. It was a starting point from which 
I will further my own reading, research and 
understanding.

aaA highlight for me was meeting
other students who share an interest 
in solving global issues.

‘‘
‘‘
‘‘
‘‘

97%
Agreed they had a 

greater 
understanding of 
the root causes & 

consequences

96% 
Agreed they are 

better able to relate 
what is happening 
in their society to 
what is happening 
in the wider world

I learned so much more than 
I thought I would given the 
time frame and I was glad to 
be surrounded by people who 
had the same passion towards 
global issues as me.

The mini course went beyond 
my expectations as it opened 
my eyes to a wide variety of 
issues and topics that I hadn’t 
really thought about or had a 
full grasp of.

While it was so helpful and 
informative, it was also 
overwhelming in terms of the 
amount to be done in the face 
of what can seem like 
insurmountable obstacles.

‘‘

‘‘
‘‘

FEEDBACK SURVEY QUESTION: DID THE COURSE LIVE UP TO YOUR EXPECTATIONS?

We gathered feedback from course participants on their experience of the course through pre- and post-course surveys. We also measured 
participant learning through learning outcome assessments and direct observation rubrics, which were completed by course facilitators. 

Migration session at  DCU

Trade session at UCD

Closing session at DCU



GLOBAL ISSUES COURSES 
ONLINE MARKETING
In a change from previous years, 
we marketed the courses to 
students using two online tools:

• Direct email marketing
• Instagram marketing

We had a great response to our 
campaign, with a total of 163 
students across seven campuses 
completing the course and 
receiving our e-certificate of 
completion.

We also had some assistance from 
relevant Student Unions, who 
shared our posts on their own 
social media channels.

GLOBAL ISSUES COURSES 
ON CAMPUS MARKETING
Another thing that changed in 
2019 was STAND’s presence on 
campus, which we were able to 
expand as our team grew. 

For the autumn round of Global 
Issues Courses, the STAND team 
visited UCC and NUIG campuses 
to hand out flyers and chat to 
students about the course. 

In the past, we’ve found it quite 
difficult to recruit for the UCC 
course, but in 2019 we managed 
to reach target. We put this mostly 
down to having an increased 
presence on UCC campus. 

Nana Global Issues Coordinator

Above: Nana, Global Issues 
Coordinator at UCD, talks 
about her experience as part 
of our Autumn 
communications campaign

Global Issues Email

Learn more about global issues and how to take 
action on them at STAND’s Global Issues Course.

Start date: 08 October 2019
Length: 6 weeks
Frequency: Once a week, Tuesday evenings
Location: UCC campus
Price: 25 euro

www.stand.ie/course/

Worldwide, 
2.4 billion 
people don’t have 
access to a sanitary 
toilet.

UCC_3_A3.indd   1 15/08/2019   10:57

3 in 10 people 
worldwide, lack 
access to safe, 
readily available 
water at home.
Learn more about global issues and how to take 
action on them at STAND’s Global Issues Course.

Start date: 02 October 2019
Length: 6 weeks
Frequency: Once a week, Wednesday evenings
Location: NUIG campus
Price: 25 euro

www.stand.ie/course/

NUIG_1_A3.indd   1 07/08/2019   15:51

In low income 
countries, the 
poorest people are 
20 times less likely 
to go to College.
Learn more about global issues and how to take 
action on them at STAND’s Global Issues Course.

Start date: 15 October 2019
Length: 6 weeks
Frequency: Once a week, Tuesday evenings
Location: TU Dublin (Aungier Street campus)
Price: 25 euro

www.stand.ie/course/

TUD_2_A3.indd   1 15/08/2019   11:06

Water Fountain Poster Hallway Poster

There were three different posters created for the autumn Global 
Issues Course. The idea was that different messages would be 
shared in different parts of the colleges. For example, students 
received a message regarding access to sanitary facilities in the 
college bathroom.

Global Issues Animation

Left: An animation that 
appeared on Instagram 
(a mobile) app as part of our 
sponsored campaign

Bathroom Poster

https://www.youtube.com/watch?v=dTx87IWPwzo
https://www.instagram.com/p/B1V8AP2HNFk/
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THE IDEAS COLLECTIVE 

OBJECTIVE 3
To support students 

to take informed, 
constructive action for 
development in Ireland 

and internationallyA YELLOW DOT ON AN IMAGE INDICATES A CLICKBLE LINK



THE IDEAS COLLECTIVE OVERVIEW 
In May 2019, 23 students 
from across Ireland joined 
the Ideas Collective 
summer programme. 
They took part in three 
training weekends across 
a three-month period 
(June, July, August), 
where they developed 
their ideas for social and/
or environmental change. 
19 of these students 
completed the programme, 
with 6 pitching their 
project ideas at our ‘Ideas 
for Change’ showcase 
event in November. A 
total of 12 projects were 
developed during this years 
programme. 

My project 
probably wouldn’t 
exist without the 
Ideas Collective 
and it certainly 
wouldn’t be as 
strong, creative or 
engaging. 

The Ideas 
Collective 
has given me 
confidence in 
my ability to 
affect change. 
I feel optimism 
about and trust in 
others’ desire for 
change too. 

The programme 
has reinforced 
my pre-existing 
opinions and 
attitude, but 
has given me a 
more practical 
approach on 
how to address 
development 
issues.

I think I have 
become much 
more positive 
about my ability 
to effect change 
and attitudes 
towards global 
development 

My attitude 
towards global 
development 
is more 
informed since 
participating. I 
am more willing 
to challenge 
my own and 
others’ beliefs. 

‘‘ ‘‘ ‘‘ ‘‘ ‘‘



THE IDEAS COLLECTIVE PARTICIPANT JOURNEY

Week 1 Week 2

Week 3 Final Showcase

JOANNA O’MALLEY - PRESERVE IRELAND

https://www.youtube.com/watch?v=eQQfDkptGv4
https://www.youtube.com/watch?v=FArYdsrKjC8
https://www.youtube.com/watch?v=4yBUhNd-ovY&t=5s
https://www.youtube.com/watch?v=fulas0X91co


THE IDEAS COLLECTIVE MARKETING 
In 2019 we marketed The Ideas Collective to 
students and recent graduates in various ways: 
we used our own social media platforms to raise 
awareness about the programme; we also ran an 
ad campaign on Facebook and, lastly, we asked 
programme alumni and supporters to help us to 
spread the word. 
As we were between Marketing Managers during 

this crucial recruitment period, we didn’t receive 
as many applications as we would have liked. For 
the 2020 programme, we will be trying a new 
marketing approach that includes:
-Instagram marketing
-Stands on campuses
-Contacting student groups already working on 
relevant projects

Ideas Collecive Social Media

Imagery and video used as 
part of STAND’s Ideas 
Collective recruitment 
campaign 2019



THE IDEAS COLLECTIVE MARKETING

SUPER EARLY BIRD (until 15 Apr)
Students €40
Recent Grads €50 
Non-students €220 

EARLY BIRD (until 30 Apr)  
€55 // €65 // €235 

LATE BIRD (until 10 May)  
€70 // €80  // €250  

HOW 
MANY 

DOES IT 
TAKE TO 
CHANGE

THE 
WORLD? 

See
STAND.ie
for more

Find out this 
summer at 
the Ideas 
Collective! 
Three weekends 
of workshops, 
1-to-1 coaching 
and the chance 
turn an idea into 
something great!

BRIGHT IDEAS 



THE IDEAS COLLECTIVE TRAINING 
In 2019, STAND decided to review the Ideas 
Collective Programme and make changes to the 
structure. We contracted Declan Noone from 
Serrano99 to develop a new training manual 
alongside STAND staff, and take the lead on 
facilitating the training sessions for participants. 

In addition to Declan and STAND staff, we 
also had a number of guest facilitators for 
specific sessions, including Bobby McCormack 
from Development Perspectives, who focused 
on the Development Education aspects of the 
programme.



THE IDEAS COLLECTIVE TRAINING



THE IDEAS COLLECTIVE IDEAS FOR CHANGE SHOWCASE

On Wednesday November 13th six young social 
entrepreneurs competed at STAND’s Ideas for Change 
event to win seed funding of €1,000, sponsored by 
Deloitte. Joanna O’Malley convinced the judges with a 
heart-felt presentation of her environmental initiative 
Preserve Ireland and took the Award home. 

A second prize was awarded by audience vote to Sinéad 
Barry, for her project that seeks to provide transport 
services to people living in Direct Provision in rural 
Ireland. Ideas for Change was the final step of the 2019 
edition of STAND’s annual Ideas Collective, a summer 
camp for changemakers. 

Six driven candidates pitched in front of our judges for 
the night: Claire Bergin, Deloitte’s Corporate Social Re-
sponsibility Senior Manager; Clodagh Kelly, founder of 
Swapsies and co-host of Climate Queens podcast; Jessie 
Dolliver, co-founder of the All Ireland Student Activist 
Network. 

Brian Mallen, the only male pitcher this year, spoke 
first. Through his four-minute-long pitch, Brian intro-
duced us to “The Bridge”, which aims to offer an online 
platform and physical meeting spaces to allow all kinds 
of activists to connect with NGOs. As he told us prior 
to his speech, “I’m trying to build sustainable relation-
ships between activists and NGOs.”

The next one to hit the spotlight was Joanna O’Malley. 
Before talking to the audience, she confided to us: “I 
was just having a shower and the idea popped into my 
head”. That’s how “Preserve Ireland” was born. This 
organisation aims to tackle environmental issues with 
volunteering and education. Joanna wants to “work 
with perfect imperfect environmentalists” and has 
already hosted several clean-ups.

Our third competitor was Kayley Curtis. “You don’t 
need to have a script as long as you have passion,” she 
said, smiling. Her “Revamped” project aims to encour-
age second-hand clothing. Her store would implement 
the retail techniques used by highstreets stores. For her, 
everything started from a conversation with a friend, 
before leading to more and more research, and eventu-
ally to the will to take action.

Then, Leia Mocan took the floor. “I’m not a very good 
speaker. I like to express myself through art” she told 
us. Her project is based on three pillars. First, she cre-

ated a video animation which explains fast fashion. For 
the second pillar, she made an art performance called 
“stop wearing dead skin”. The third pillar is a campaign 
which should be launched pretty soon on social media 
with the #stopwearingdeadskin hashtag.

Sinéad Barry was next on the stage. Her still-with-
out-a-name project is about organizing a network of 
drivers to give emergency, and maybe at some points 
recreational, lifts to migrants living in Direct Provision 
centers. “There’s a Direct Provision center not far from 
my house, that’s really difficult to get to when you don’t 
have a car. So I guess that’s how the idea gradually came 
into my head” she revealed to us. 

The last one to speak was Tanya Holliday. Going to 
many music festivals over the years, Tanya was morti-
fied by the amount of waste generated by those events. 
Her project is about creating an eco-friendly festival 
pack that can be bought prior to the event and therefore 
reduce waste. “Even people that are very environmen-
tally conscious go out the window at festivals, especially 
after a few drinks”. 

Watch the video from the event

https://www.youtube.com/watch?v=AUTAxvW4aI0&t=11s


https://www.instagram.com/p/B3W5Y6tnm1k/


THE IDEAS COLLECTIVE USI

In addition to the summer programme, STAND ran 
a bespoke Ideas Collective programme with USI. This 
programme included three training days with 10 USI 
Officers - focusing on team building and learning about 
development in the first instance, and then providing 
them with the tools to succesfully develop their 
awareness-raising project.

USI developed an environmental awareness programme 
to be launched in April 2020. This project includes:

• The  development of a USI policy in relation to 
       environmental sustainability
• A year-long advocacy campaign 
• The production of sustainable practices to be 
       adhered to by all members. 



THE IDEAS COLLECTIVE POST PROGRAMME

2019 Participant2017 Participant2015 Participant
Preserve 
IrelandAll Ireland Student Activist

Network
The Nu

Wardrobe



SUAS VOLUNTEER PROGRAMME

OBJECTIVE 3
To support students 

to take informed, 
constructive action for 
development in Ireland 

and internationallyA YELLOW DOT ON AN IMAGE INDICATES A CLICKBLE LINK



VOLUNTEER PROGRAMME 
PLACEMENT INFORMATION
We continued using the Adobe 
Spark platform embedded on the 
Suas website to convey information 
on our volunteer placements. By 
using both the placement-specific 
picture blogs and personal picture 
blogs by volunteers, we created 
a brighter, new-look marketing 
campaign to better inform 
prospective volunteers as to what 
life is like on the placement. 
  
Ultimately 56 volunteers took part 
in the programme - 20 participants 
in Zambia working with our 
partner schools in two locations 
(Kabwe, Central Province and 
Chikuni, Southern Province) and 
36 volunteers in India working 
with three of our partner NGOs 
across four locations (three groups 
were in Kolkata and one group was 
based in the Sundarbans region). 

Over the summer volunteers were 
exposed to a number of issues 
including the current drought 
and food crisis affecting Zambia. 
Volunteers traced the links between 

these local issues and global issues 
and developed their awareness of 
global development goals through 
their weekly Global Perspectives 
(GP) sessions and the GP Week 
that took place at the mid-point of 
their placement.   

The weekly GP sessions were 
facilitated by the team coordinators 
guided by Suas staff in Dublin. 
They followed a step-by-step 
session plan with clear outcomes, 
which sought to engage the 
volunteers with a number of the 
SDGs. Facilitators also completed 
a postsession reflective report. 
Suas staff travelled to India and 
Zambia during the summer to 
assess progress on the placements 
and to facilitate workshops and 
discussions with the volunteers as 
part of GP week.

Above: the 
placement-
specific Spark 
for Kolkata, 
India
Right: the 
ipersonal Spark 
of Colm O’Brien, 
who volunteered 
in Kabwe, 
Zambia. 

https://www.suas.ie/testimonials-volunteers


VOLUNTEER PROGRAMME PLACEMENT INFORMATION

https://www.suas.ie/testimonials-volunteers
https://www.suas.ie/testimonials-volunteers
https://www.suas.ie/testimonials-volunteers


VOLUNTEER PROGRAMME PLACEMENT INFORMATION



VOLUNTEER PROGRAMME 
PLACEMENT INFORMATION

https://www.suas.ie/suas-volunteer-programme


VOLUNTEER PROGRAMME 2020 PROGRAMME MARKETING
Left: 
Instagram story, Suas 
campus ambassador 
Laoise marketing the 
2020 programme in 
IADT

Bottom Left: 
Instagram story, Suas 
campus ambassadors 
Sarah & Orla, 
marketing the 2020 
programme in Marino 
Institute of Education

Right:
Instagram posts, 
marketing campaign 
for 2020 programme

https://www.instagram.com/p/B2hO-DtJNxf/
https://www.instagram.com/p/B2y_FE1jE5D/


VOLUNTEER PROGRAMME 2020 TRAINING
2019 
volunteers 
pictured at 
their first 
training 
weekend, 
NUI 
Maynooth 

2019 
coordinators 
pictured at 
their training 
weekend, 
Suas HQ



VOLUNTEER 
PROGRAMME 
IN ACTION
Top right: Rob & Alison 
volunteering at a centre 
in the Sundarbans, 
India 

Right: Mike Shannon 
and his fellow teachers 
in the Anandapur 
School, Kolkata

Volunteers Rachel Donoghue, 
Heloise Deering and Maria Farrelly 
pictured with Nellie Tembo, 
founder of the Caleb Centre for 
Children with Autism, Kabwe 

Hayley Miller & Nicola McGrath with youth 
mentors at Thoughtshop Foundation, Kolkata, 
India 



VOLUNTEER 
PROGRAMME 
IN ACTION

Top right: Volunteers during 
Global Perspectives Week, Kabwe 
Zambia
Right: Volunteer Programme 
Management Team at the 
Embassy of Ireland Partner 
Meeting in Lusaka, Zambia. 

Hayley Miller, 
volunteering 
at a centre 
run by our 
partner, 
Thoughtshop 
Foundation, 
Kolkata India 

Volunteers 
Heloise 
& Lauren 
pictured at the 
Caleb Centre 
for Children 
with Autism, 
Kabwe Zambia

Christopher Lungu of Plan International 
Zambia, a guest speaker at GP Week 
Zambia.



VOLUNTEER PROGRAMME 
FEEDBACK

aa It’s a huge asset to the programme and I think really adds   
 to the overall experience.

  I think it’s an essential part of the programme. Every time 
I speak of the program to other it is a main area I like to 
talk about. Due to the GP week and weekly session I have 

a huge interest in getting involved in this line of work.

  I thought the week was fantastic. I feel like I’m more 
educated about world problems.

  The sessions are so insightful and they encourage people to 
effect change in more ways than just through teaching.

  It definitely has had a lasting change on my own 
perspectives on things.It has given me ideas for my own 
future.

  I’d recommend the programme to anyone who is 
passionate about tackling global development issues and 
working with kids!

‘‘
‘‘

WORD CLOUD BASED ON ‘DESCRIBE  
THE EXPERIENCE IN THREE WORDS’

90% 
affect change while on 

placement

97% 
felt Global Perspectives 

week was a valuable 
component

97% 
would recommend the 
programme to others

HOW DID YOU FIND THE GP ELEMENT OF THE PROGRAMME?

‘‘
‘‘‘‘‘‘



VOLUNTEER PROGRAMME 
FEEDBACK
WHAT HAVE YOU LEARNED ABOUT 
LIVING AND WORKING WITH OTHERS?

It was one of the most 
eye-opening experiences 
of my life so far as it 
allowed me to develop 
a greater understanding 
of the world around 
us. I met some of the 
most hard working 
and inspiring people 
who taught me so 
many wonderful things 
about life. It was such 
a rewarding experience 
knowing you are helping 
to make a change in their 
lives but also realising 
you are changing a whole 
lot about your own life 
too.

‘‘ ‘‘It takes a conscious effort 
to be a part of a team. I’ve 
learned that patience and 
understanding are critical 
in working through any 
problems the team is going 
through.

I learned that no matter 
how many similar choices 
people can make, they can 
all be for different reasons. 
Everyone’s experience and 
background is different and 
because of that they see 
the world differently - even 
if you’re all looking at the 
same world.

‘‘

‘‘

This experience 
has put me back in 
touch with the part 
of me that wants 
more for myself. 
Seeing the change 
that one can make, 
directly through 
the placement and 
indirectly through the 
Global Perspectives 
sessions has given 
me ideas about my 
future. It was tough, 
but nothing I’ve done 
so far in life has been 
as worthwhile as 
this.

CAN YOU SUM UP THE EXPERIENCE 
IN A FEW SENTENCES? 



STAND STUDENT ENGAGEMENT

OBJECTIVE 5
More students are aware 
of, participating in and 

progressing through STAND 
activities year-on-year.

A YELLOW DOT ON AN IMAGE INDICATES A CLICKBLE LINK

OBJECTIVE 4
Student bodies are actively 
supporting/coordinating the 

delivery of a range of DE 
activities on campus



ENGAGEMENT



OBJECTIVE 4
STUDENT BODIES ARE ACTIVELY 

SUPPORTING/COORDINATING THE DELIVERY 
OF A RANGE OF DE ACTIVITIES ON CAMPUS 

STUDENT BODIES ARE ACTIVELY 
SUPPORTING/COORDINATING THE DELIVERY 
OF A RANGE OF DE ACTIVITIES ON CAMPUS



ENGAGEMENT STUDENT UNIONS SUPPORT STUDENT FESTIVAL
This yeat, six Student Unions  
supported the STAND Student 
Festival coming to their campus. 

Studen Unions included:
• NUIG
• UCC
• TCD
• DCU
• MU
• TU Dublin

UCC SU NUIG SU  DCU SU

MU SU TU DUBLIN SUTCD SU

Pictured above are the quotes that aach Student Union gave a quote 
in support of the Festival, which was included as part of the 
exhibition on each campus.



ENGAGEMENT STUDENT UNIONS SUPPORT STAND MINI FESTIVAL
In 2019, six Student Unions 
supported the mini STAND 
Student Festival coming to their 
campus.

Student Unions included:
• GMIT
• Waterford IT
• Athlone IT
• IADT
• NCAD
• Tralee IT

All six Student Unions were the 
first point of contact in organising 
and setting up the exhibition on 
campus.

TRALEE IT

WATERFORD IT

IADT

NCADATHLONE IT

GMIT



For the STAND Student 
Podcast, our team of student 
volunteers interviewed a number 
of representatives from student 
bodies, including: 

• Lorna Fitzpatrick, USI
President

• Suas Society, TCD
• Charlie Butler, Tribe Charity
• Mary Hernandez, LYIT SU

As part of the STAND Student 
Festival at DCU, the STAND 
Society also recorded a one-off 
episode of the STAND Student 
Podcast. You can listen in to their 
climate justice panel discussion 
here. 

ENGAGEMENT STUDENT BODIES TAKE PART IN 
    STAND STUDENT PODCAST

As part of the STAND Student 
Festival at DCU, the STAND 
Society recorded a special 
episode for the STAND Student 
Podcast.

DCU STAND Society

Lorna Fitzpatrick, USI President 
2019/2020 took part in an inter-
view for the first epsiode of the 
STAND Student Podcast.

Union of Students in Ireland

https://anchor.fm/standstudentpodcast/episodes/Bonus-Episode-Climate-Justice-Panel-Discussion-at-DCU-STAND-Student-Festival-e8v4ps
https://anchor.fm/dashboard/episode/e8v4ps
file:https://www.stand.ie/podcast-housing-crisis/


ENGAGEMENT



OBJECTIVE 5
MORE STUDENTS ARE AWARE OF, 

PARTICIPATING IN AND PROGRESSING 
THROUGH STAND ACTIVITIES YEAR-ON-YEAR.



ENGAGEMENT STATISTICS

1,492  students 
expressed interest in STAND activities 
in 2019

16,939 students 
took part in STAND activities
in 2019

8 % of students 
took part in more than one STAND 
activity in 2019



ENGAGEMENT STAND STAFF ON CAMPUS

The STAND team outside of UCC’s Boole 
Library for Freshers Week 2019.

STAND @ UCC STAND @ NUIG

The STAND team’s stall at NUIG’s ‘ALIVE 
Volunteering Fair’ in October 2019.

2019 saw an increased presence of STAND Staff on 
University campuses across Ireland.

In July USI allowed for the STAND team to 
facilitate an SDG-focused workshop at National 
Student Union Training. This took place in front of 
an audience of SU Officers at 
Athlone IT.

In order to promote the autumn Global Issues 
course, the STAND team had a stall at both UCC 
and NUIG Freshers weeks, where they spoke to 
students about the course and handed out flyers.  
The team also attended NUIG’s volunteer fair in 
October. 

STAND’s on campus presence is set to grow 
in 2020, with the STAND team due to visit 5 
campuses in January 2020 alone. 



ENGAGEMENT SOCIAL MEDIA
Switching our focus from Facebook to 
Instagram meant that recruitment of 
volunteer coordinators for both the Global 
Issues course and STAND Student Festival 
was made simpler, with quotas being met 
much earlier and with less effort than usual.
 
It also meant that the STAND Student 
Festival saw a record number of students 
attending events. Again, this is due to our 
renewed social media presence, but also due 
to the fact that we engaged social media 
influencers for the first time. 

Influencers with extensive social media 
followings such as Keelin Moncrieff and 
Molly Parsons drew large numbers to the 
Festival events they spoke at, and we hope 
to continue to partner with them in order 
to reach more young people.

STAND Stuent Fest @ TCD

Global Issues Coordinators @ NUIGGlobal Issues Course @ NUIG

Participating 
influencers tagged 
in a Festival post

https://www.instagram.com/p/B5a1ITPALEq/
https://www.instagram.com/p/B185nGijFi4/
https://www.instagram.com/p/B3JqTDlnDTw/


ENGAGEMENT EMAIL CAMPAIGNS
In 2019, we implemented an 
email engagement strategy for 
students who have finished a 
STAND programme. 

When a participant finishes one of 
the following programmes:

• Global Issues Course
• STAND Student Festival 

(Coordinators)
• Ideas Collective
• Volunteer Programme

They are immediately informed 
about the next steps they can take 
with STAND.

STAND News Contributors and 
Editors also receive a monthly 
email where they can find out 
the latest opportunities available 
to them with STAND, which 
can include free training sessions 
and discounted access to other 
STAND programmes. 

Additionally, the team continued 
to produce the fortnightly 

STAND Newsletter, which now 
goes out to 1,810 young people 
across Ireland. 

Finally, we also started to send 
a monthly newsletter out to 
Student Union Officers, so 
that they are aware of the 
opportunities they have to take 
action on campus alongisde the 
STAND team. 

Email to TU Dublin Global Issues Coordinators

Monthly Email to Student Unions

https://mailchi.mp/8aba8ae56ecf/stand-students-union-newsletter-let-us-help-you-implement-the-sdgs-on-campus
https://mailchi.mp/1c0cd09ef2c5/the-next-steps-for-taking-action-with-stand
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