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OBJECTIVE 1
TO INCREASE STUDENTS’
AWARENESS OF GLOBAL
JUSTICE ISSUES.



STAND STUDENT
FESTIVAL

 



https://www.youtube.com/watch?v=JmOBIPKGzQM
https://www.youtube.com/watch?v=JmOBIPKGzQM
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A virtual exhibition
A series of online events
An online call to action
An online campaign to raise awareness

In 2020, the STAND Student Festival moved
online due to the global pandemic. Instead of
taking place across seven weeks on seven
university campuses as usual, we hosted a
two week virtual Festival from 12th - 24th
October that engaged students in any higher
level institution in Ireland. 

The theme of this year’s Festival was ‘climate-
enforced migration’. Through our Festival
activities we raised awareness on
communities across the world who are forced
to flee their homelands due to climate change.
 
Our two week virtual festival consisted of:

Most popular events
Panel discussion: The impacts of climate migration on 
indigenous communities

Panel discussion: The unequal impact of climate 
migration on women

Film screening: Losing Alaska
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FESTIVAL ONLINE EVENTS



FESTIVAL EVENT ATTENDEES

Our target audience is primarily third-level
students aged 18-25, and we managed to
achieve a large majority in both of these
segments. This is impressive considering we
couldn't make it onto campuses this semester.

There is certainly work to be done in terms of
engaging more young men with our festival,
and we'll make that a key focus in planning for
2021.

We were delighted to see students from
across a range of Universities attending our
online events, and were particularly happy to
see good engagement from institutions
outside of Dublin such as NUIG & UCC.

.
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FESTIVAL VIRTUAL EXHIBITION
Working collaboratively with students across the country, artists and those

who have first-hand experience with climate-related migration, STAND
created a virtual exhibition of art, photography, video and poetry to highlight
the effects our changing climate has on vulnerable communities around the

world.
 

We partnered with Curat10n to provide an interactive exhibition experience
for students

 
 

THE EXHIBITION CONTAINED VIDEOS THAT EXPLORED THE
ISSUES OF CLIMATE CHANGE AND MIGRATION IN AFRICA,

ALASKA, KIRIBATI, CENTRAL AMERICA AND THE SUNDURBANS
(ABOVE)

ARTWORK BY STUDENTS ACROSS IRELAND
(ABOVE)

https://www.youtube.com/watch?v=Iqti9M8zxyg


FESTIVAL PETITION

As an action component to the
festival, we created an online
petition on the change.org
platform that asked the
European Union to avert,
minimise and address the
displacement of people who
have been affected by the
impacts of climate change

https://www.youtube.com/watch?v=Xyo4aObzSo8&feature=emb_logo
https://www.youtube.com/watch?v=Xyo4aObzSo8&feature=emb_logo


FESTIVAL SOCIAL MEDIA POSTS

https://www.instagram.com/p/CGMv-O_nNA1/
https://www.instagram.com/p/CFcSFMTHXI1/
https://www.instagram.com/p/CF4ODMkH78p/
https://www.instagram.com/p/CFsFrFjHnWj/
https://www.instagram.com/p/CFuhZAcnpkt/
https://www.instagram.com/p/CGF0hWNH-Z-/
https://www.instagram.com/p/CGesIcqntUT/
https://www.instagram.com/p/CGesIcqntUT/
https://www.instagram.com/p/CGC-R8Nnh4c/


FESTIVAL SOCIAL MEDIA ACTIVE ENGAGEMENT

132 Mentions

Re-tweets117

376 Shares (via Direct Message)

402 Post clicks

Shares & comments297

Post saves132

192 Event playbacks



FESTIVAL STUDENT NEWSPAPER REPORTS



FESTIVAL FEEDBACK

“This was my first year experiencing the STAND festival, and it was
absolutely life-changing. These virtual festival activities are
exceptionally accessible and inclusive, as well as educational and
entertaining.”

“Speakers were extraordinary and it’s great to listen to people from
all over the world.”

“Thank you so much for all the free and helpful resources,
information, and discussions, everything was top quality.”

“I thought the panelists were really amazing! I felt so inspired,
motivated, and energized coming out of the talk. It really helped to
make the links between climate and migrant justice more clear and
I'm so grateful to have had the chance to attend this panel! Thank you
so much to the organizers and speakers!”

“I think this festival is a brilliant idea. It gave me a new perspective
on climate change and the effects that it is having on the more
marginalised groups on our plant. Wonderful discussion!”

“STAND never fails to deliver on amazing and insightful workshops
and panel discussions but this year has taken the biscuit! Such a
fabulous and moving talk that thoroughly inspired me. Thank you for
the opportunity!”
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73.3%

Very Good
25.9%

Poor
0.9%

Very aware
43.1%

Extremely aware
33.6%

Moderately aware
19%

Slightly aware
3.4%

% OF STUDENTS WHO
RESPONDED
POSITIVELY 
TO THE FESTIVAL
(LEFT)

% OF STUDENTS WHO
ARE NOW MORE
AWARE OF CLIMATE
MIGRATION ISSUES AS
A RESULT OF THE
FESTIVAL
(LEFT)



FESTIVAL DIGITAL RESOURCE

New resource
available for
download!

 Interested in learning more on climate change
and migration?

We've taken all of our learnings from STAND Fest
20 and compiled them into one big booklet for all
the curious minds out there!

Click here to get your copy.

https://stand.ie/wp-content/uploads/2021/02/STAND_Climate_Enforced_Migration.pdf
https://stand.ie/wp-content/uploads/2021/02/STAND_Climate_Enforced_Migration.pdf
https://stand.ie/wp-content/uploads/2021/02/STAND_Climate_Enforced_Migration.pdf


FESTIVAL EVENT SPEAKERS



STAND ONLINE
 



I began my role as the STAND Women’s Section Editor in June 2019, and I’m continuing to learn so
much about the issues women face both internationally and in Ireland. 

My work helps me to see the myriad connections and intersections that exist between issues – and
teaches me to apply a gender lens to all issues of justice. 

 For instance, women are often disproportionately impacted, or differently impacted, by many
problems such as climate change and other humanitarian crises. It is essential to pay attention to the
gendered impacts of issues, particularly as they are often sidelined or overlooked in policy making.  

My STAND work constantly reminds me why gender matters, and why we need to pay attention to
women’s lived realities – they have much to teach us. 

My goal is that readers are left with an understanding of the main issues women face today – whether
these are visible problems like gender-based violence or more invisible concerns like gender bias. 

I aim to educate readers about the importance of adopting a gender perspective, and of thinking about
the unique barriers which women (and other marginalised groups) face in their pursuit of equality.  

Ultimately, I hope that our articles can play a part in raising awareness, and in contributing towards a
more gender-equal society and world. 

Former STAND Women's
Section Editor

 

Cassie Roddy-Mullineaux



STAND News is a multimedia source of information on global justice
and equality issues for third level students across Ireland.

60 STAND News student volunteers produced 247 articles and videos
in total in 2020, creating regular and up-to-date content on justice and
equality issues throughout 2020. 

Throughout 2020, interest in video content grew with a total of 55
STAND News videos posted online highlighting the work of student
activists, international days of recognition and key issues in Irish
society. These were the combined efforts of STAND News video
interns and volunteer students. 7 episodes of the STAND Student
podcast were also produced during the year.

The most popular of the 8 editorial sections for volunteers and readers
were ‘Women’ and ‘Opinion’ which had a large focus on examining the
impacts of COVID-19 across different sections of society.

STAND News articles on our website got a revamp and greater
recognition was given to student volunteers with photographs beside
authored content and clickable links to all of their work. UPDATED  ARTICLE LAYOUT CLICK TO VIEW

ONLINE STAND NEWS OUTPUT

SOCIAL MEDIA PROMO
FOR STUDENT
PRODUCED PODCAST
SERIES OF THE
DEMOCRATIC
REPUBLIC OF CONGO
(LEFT)

https://www.instagram.com/p/CFW3Mr-gr1-/
https://www.instagram.com/p/CEhMKXAngRI/
https://stand.ie/the-complex-relationship-between-climate-change-and-migration/
https://stand.ie/the-complex-relationship-between-climate-change-and-migration/
https://stand.ie/the-complex-relationship-between-climate-change-and-migration/
https://stand.ie/the-complex-relationship-between-climate-change-and-migration/
https://stand.ie/the-complex-relationship-between-climate-change-and-migration/


ONLINE STAND NEWS VIDEOS

https://www.instagram.com/p/CC-yeRynQ4r/
https://www.instagram.com/p/CBvhWrgnYvN/
https://www.instagram.com/p/CBiStoLlGg2/
https://www.instagram.com/p/CBIfWaKlaUn/
https://www.instagram.com/p/CAvL75GFlaK/
https://www.instagram.com/p/B_M-f63Acgt/
https://www.instagram.com/p/B9ZlzlXHoP5/
https://www.instagram.com/p/CAVVPNWDo8z/


ONLINE ADAPTING TO THE ONLINE SPACE

We successfully moved our in-person
training programme for STAND News
volunteers to the online space in 2020 due
to COVID-19.

Training for STAND News volunteers
focused on the role of journalism in bringing
attention to sustainable development
issues. Bulelani Mfaco (MASI), Clodagh
Kelly (Swapsies) and Abigail McDonnell
(Mental Health Advocate) discussed how
students can further global justice issues
through the use of media. 

Additional training examined how
volunteers can ensure they communicate
ethically on topics and to understand the
responsibility they have as message
makers.

BULELANI MFACO SPEAKING AT STAND NEWS VOLUNTEER
INSPIRATION DAY, MARCH '20 

(ABOVE, CLICK TO WATCH)

https://drive.google.com/file/d/1HoH9vfTcdJyT6md6zu6PYmqfFCYGcJib/view?usp=sharing


ONLINE ADAPTING TO THE ONLINE SPACE

Towards the end of 2019, STAND planned
to launch a series of digital advocacy
campaigns throughout 2020.

Our plans only became more relevant as
2020 progressed, and young people looked
for ways to learn more and take action on
justice and equality issues in the online
space.

Aside from the #10000students campaign
that we launched alongside USI, we also
launched an SDG awareness campaign that
translates the UN's Sustainable
Development Goals into the Irish language
for the first time. 

This campaign is still ongoing in 2021.

SAMPLE INSTAGRAM POST FROM OUR
JOINT SDG AWARENESS CAMPAIGN

WITH USI
(RIGHT)



ONLINE GROWTH IN VISITORS TO STAND.IE
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Given its popularity amongst our  target audience,
STAND focused most of our communications efforts
on Instagram throughout 2020.

STAND’s Instagram account is a channel where
young people  can learn more about justice and
equality issues, get ideas as to how  to take action,
and learn more about  how to get involved with
STAND  programmes.  

Our Instagram following more than doubled in 2020,
and we’re keen to see our following expand even
further in 2021.

ONLINE GROWTH OF INSTAGRAM COMMUNITY

A SELECTION OF AWARENESS RAISING INFOGRAPHICS FROM 
STAND'S INSTAGRAM ACCOUNT
(BELOW, CLICK TO VIEW)

https://www.instagram.com/p/CHcp7LLHaBr/
https://www.instagram.com/stand.ie/?hl=en
https://www.instagram.com/p/CBityPNnTEt/
https://www.instagram.com/p/CAx0N7JHv50/
https://www.instagram.com/p/CCqP-M8HScQ/
https://www.instagram.com/p/CCGriB7nqYc/


STAND GLOBAL ISSUES COURSE

OBJECTIVE 2
TO INCREASE
STUDENTS'
UNDERSTANDING OF,
AND CAPACITY TO
CRITICALLY ENGAGE
WITH, GLOBAL ISSUESA YELLOW DOT ON AN IMAGE INDICATES A CLICKABLE LINK



TCD
UCD
DCU
UCC
NUIG 
TU Dublin

Global Poverty & Inequality
International Trade and Livelihoods
Environmental Sustainability
Migration
Global Health
Taking Action

Six Global Issues 6-week evening courses took
place on six campuses in 2020 - all in the
Springtime (Feb - Apr). 

These courses were held in 

The courses were run for six weeks on each
campus, and content covered was similar to
previous years and included topics such as:

In addition to these six 6-week evening courses,
we held one mini-global issues course online in
Autumn 2020 that was open to all university
students across Ireland. 

We tailored our promotions of this mini-course
to students in Maynooth University, GMIT and
WIT.

GLOBAL ISSUES COURSES SESSIONS

OPENING SESSION AT UCD

TRADE + LIVELIHOODS SESSION AT UCC

CLOSING SESSION AT NUIG
(ABOVE)

MOVING INTO THE ONLINE
SPACE IN MARCH
(BELOW)



GLOBAL ISSUES COURSES FEEDBACK

QUOTES FROM PARTICIPANTS ON 
HOW THEIR BELIEFS WERE REINFORCED

QUOTES FROM PARTICIPANTS ON THE
HIGHLIGHTS OF THE COURSE FOR THEM

Reported a change in their understanding 
of the root causes, consequences 

and solutions of global poverty 
and inequality

Reported a change
 report change in their ability 

to relate and critically assess what is 
happening in their society 

and the wider world

95%

95%

"I empathised a lot with refugees and migrants
before I attended the course and felt frustrated
about prejudice, discriminatory and racist
attitudes towards them that I had witnessed in
Irish society. The class on forced migration and
refugee crisis made me even more aware of the
challenges faced by refugees all over the
world….This reinforced to me why it is important
to use your privilege for good and be a voice for
people who aren't in a position to be heard."

"I believe that collective action is the most
effective way of tackling a lot of our societal
issues and this was reinforced through our
discussions."

"My belief about sustainability and the
environment was definitely reinforced by this
course. Learning more detail on the statistics
made the situation even more real and reinforced
that action is necessary."

"My favourite part was the migration aspect. The
facilitator was so infectious and clearly took
pride in what she was doing. It was a really
interesting course and could have easily listened
for longer. It really made me want to look into
volunteering abroad in relevant camps."

"Having each week facilitated by someone who was 
an expert in their field [was a highlight for me].. I feel we
could not have gained the same insights if it was one person
teaching all six sessions as they could not have had the
same depth of knowledge."

"Being in a room full of people who are genuinely
curious and interested in how they can actively make
change and be better global citizens [was a highlight
for me]. This was so empowering for me and gave
me hope. I also really enjoyed constantly learning
new things throughout the course. I feel as though I
have a whole new wealth of awareness and
knowledge that has inspired me to learn and act
more."



Direct email marketing to lecturers and college
societies
Social media campaigns
On campus flyers
Forming promotional partnerships with
Student Unions

In early 2020 we used multiple channels (both
digital and traditional) to promote the Spring
Global Issues courses:

A total of 135 students across nine campuses
completed our Global Issues courses (including
the mini course) in 2020 and received our e-
certificate of completion

GLOBAL ISSUES
COURSES
MARKETING

PROMOTIONAL VIDEO ON INSTAGRAM

MINI COURSE MARKETING ON
INSTAGRAM (BELOW)

https://www.instagram.com/p/B6-ZQPfhzRW/
https://www.instagram.com/p/CHKv7h9H1gu/
https://www.instagram.com/p/CHKv7h9H1gu/


I found them very good under the circumstances and was impressed with the
organisation of them and the fact that teamwork was still an aspect.

GLOBAL ISSUES COURSES ADAPTING TO THE ONLINE SPACE

As a result of the global pandemic in
March 2020, we quickly redeveloped the
final sessions of our Global Issues
courses for the online space, with a total
of 7 sessions across four courses taking
place online. 

Feedback on our move online in March
was overwhelmingly positive, and all
constructive feedback was taken on
board by the team and used to increase
our capacity and capability to facilitate
workshops and events in the online space
for the remainder of the year.

I found the online experience worked well under the circumstances. The
breakout rooms were a good opportunity to encourage participation, though
we were all self-conscious about using our video, and it was slightly strange
interacting without seeing each other.

Despite a few minor technical difficulties, I still found the online classes engaging
and enjoyable - particularly the last session. I felt very connected to everyone
despite the distance between us.

I liked doing the breakout activities during the online sessions. It helped replicate
the experience of the group activities we would do in person.

I could access the week 5 one perfectly as I was still in Dublin, but when I went
home to Mayo I struggled to log in and the internet kept going so I missed the
last session.

The online courses were very well structured but, of course, I preferred the 
in-person lectures.



GLOBAL ISSUES COURSES SOCIAL MEDIA REACTION



STAND IDEAS 
COLLECTIVE

A YELLOW DOT ON AN IMAGE INDICATES A CLICKABLE LINK

OBJECTIVE 3
TO SUPPORT STUDENTS TO
TAKE INFORMED,
CONSTRUCTIVE ACTION FOR
DEVELOPMENT IN IRELAND
AND INTERNATIONALLY



In May 2020, 27 students from across Ireland
joined the Ideas Collective summer programme.
In light of COVID-19 restrictions, STAND altered
the programme for the online space and provided
our training programme via Zoom from June to
August. 

 23 of these students completed the programme,
with 13 pitching their project ideas at our Ideas
for Change virtual showcase event in September. 

A total of 14 projects were developed during this
year’s programme (some individual and some
group projects).

Panel discussion: The impacts of climate migration on 
indigenous communities

The group sessions
where people presented
their ideas. I really
enjoyed the innovative
ideas and excitement for
programmes on the part
of other participants.

I think my self-belief has
changed. I feel I have a
greater confidence to
make change in my own
life, build ideas and
projects and deliver
them in the real world,
and this is as a result of
the Ideas Collective.

Previously I had a quite
linear, top-down
impression of how
change works but now I
can appreciate the
importance of small
actions and how they
scale up to a global
level.

This really inspired me
and left me feeling
energised after each
session. I also feel a new
confidence to start from
scratch and develop my
own solution if I see an
injustice happening in
the world.

IDEAS  COLLECTIVE OVERVIEW

PARTICIPANTS AT THE 2020 WELCOME EVENING



AOIFE KASHFI

IDEAS COLLECTIVE 2020 PARTICIPANT JOURNEYS
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https://www.youtube.com/watch?v=_rOX1egFJKE&list=PLURHYMApfjXrhkotUSjK5pa6eUhbeR3xS&index=1
https://www.youtube.com/watch?v=q-hZ1SCK6nQ&list=PLURHYMApfjXrhkotUSjK5pa6eUhbeR3xS&index=9
https://www.youtube.com/watch?v=mhOVZJ6xxAY&list=PLURHYMApfjXrhkotUSjK5pa6eUhbeR3xS&index=15
https://www.youtube.com/watch?v=Vp1w8uLtHPc&list=PLURHYMApfjXrhkotUSjK5pa6eUhbeR3xS&index=4
https://www.youtube.com/watch?v=9P2jsv4a4gU&list=PLURHYMApfjXrhkotUSjK5pa6eUhbeR3xS&index=11
https://www.youtube.com/watch?v=jwJBWlbj_sk&list=PLURHYMApfjXrhkotUSjK5pa6eUhbeR3xS&index=19
https://www.youtube.com/watch?v=3Mr6SfN_DZ0&list=PLURHYMApfjXrhkotUSjK5pa6eUhbeR3xS&index=7
https://www.youtube.com/watch?v=R1A2KoAKDOE&list=PLURHYMApfjXrhkotUSjK5pa6eUhbeR3xS&index=14
https://www.youtube.com/watch?v=2EhXQXhUFVk&list=PLURHYMApfjXrhkotUSjK5pa6eUhbeR3xS&index=17


Our participants took part in a three-staged training process across a three month period (June, July, August), where they developed their ideas for social
and/or environmental change.  In a change from previous years, applicants were asked to submit projects under 1 of 3 categories; inclusion and equality,
climate change and mental health.

Stage one (June) 
This period focused on learning

about the issues - providing them
with workshops on global

development and other specific
thematic issues (climate action,

equality and inclusion, and mental
health and wellbeing). 

 
 

Stage two (July) 
We then moved them into the

design thinking stage where they
engaged in a 12 part design

thinking process in order to build
their action projects. 

Stage three (August)
We ended the programme

 with workshops on building and
enhancing their skills to take these
action projects forward, including
media skills, communications and

pitching skills, and leadership
development.

IDEAS  COLLECTIVE TRAINING



The Ideas Collective is a very structured
training programme. Being mindful of this
and ensuring the three core stages of the
programme remained intact, we adapted
the programme for the online space in
2020 with support from our external
facilitators. 

The move to the online space was
successful, with some of our highest
retention rates in recent years and the
completion of a large proportion of the
projects evidence of this.In adapting the
programme, we ensured shorter and
more regular training sessions with the
group, in addition to regular group check
in calls, one-to-one support sessions and
access to an online platform for
participants to engage with each other
and build a community of supporters.

IDEAS  COLLECTIVE MOVING THE PROGRAMME ONLINE

STAGE 3 SMALL GROUP TRAINING VIA ZOOM

SLIDES FROM ONLINE
TRAINING WITH
DEVELOPMENT
PERSPECTIVES AND NYCI
(RIGHT)



IDEAS  COLLECTIVE SHOWCASE

PROMOTIONAL INSTAGRAM POST FOR
IDEAS FOR CHANGE
(LEFT AND ABOVE)



BioThrive creates biodiversity friendly
spaces in back gardens. Using native

plants, small ponds, rock piles, wood piles
and other simple steps these formerly

empty spaces can create corridors across
urban spaces. This will help wildlife survive

and to safely travel between habitats. On
top of this the gardens will create space for
people to enjoy the outdoors. Exposure to
nature is proven to hold great benefits for
mental health. Bringing people and nature

into coexistence is possible and
surprisingly easy. BioThrive will

demonstrate the ease of bringing people
and nature together. We are part of nature

and need to act it.
 

This project is focused on building 1 day
workshops for young people (aged 14+)

designed to equip them with skills in
conflict resolution. Integrating holistic
wellbeing practices, the workshops will

look to increase emotional wellbeing and
intelligence in the individual through

mindfulness and meditation practices
(breathwork, loving kindness meditation),

and then look to conflict resolution
practices such as nonviolent

communication and perspective
positioning. The workshops have been

designed to be interactive and dynamic in
order to encourage involvement and self-

reflection. 

We Will Overcome aims to address gender-
based marginalisation among girls and

women (mentees) from refugee and
migrant communities across Ireland by
matching them with volunteer mentors.
Volunteer mentors will be recruited from

universities and other organisations,
trained in different skills and given

knowledge on interacting with members
from diverse communities. Mentees will be

able to benefit from the exchange and
connection by learning about Irish culture,

networks, and opportunities which will help
build their confidence. Mentors will gain

skills and experience that will enhance their
resumes.

IDEAS  COLLECTIVE SHOWCASE

WINNER: 
INCLUSION + EQUALITY CATEGORY

WINNER: 
MENTAL HEALTH CATEGORY

WINNER: 
CLIMATE CHANGE CATEGORY

AOIFE HYNES WITH 
'BIOTHRIVE'

KASHFI AHMED WITH 
'WE WILL OVERCOME'

SORCHA MALLEN WITH 
'ROOTED RESOLUTIONS'



IDEAS  COLLECTIVE MARKETING

2 0 2 0  A P P L I C A N T S

3 6
2 7
4 5
9 1

 

# of applications to the programme

% of applicants that already had an
idea in place

% applicants that came through our
paid social media campaign

# joined the programme in June 2020



IDEAS  COLLECTIVE MARKETING

2 0 2 0  A P P L I C A N T S
How did this variation occur?
 
We had a much greater in-person presence
presence on UCC + NUIG campuses in 2019 and
early 2020, manning stands during freshers weeks
+ volunteering fairs,  hosting successful student
festivals,  and running the global issues course
twice on both campuses 

The programme moving online due to COVID-19 has
also meant that it 's easier for people to take part
from any location. 

C O L L E G E S  A P P L I C A N T S  
A R E  C O M I N G  F R O M
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IDEAS  COLLECTIVE MARKETING

S O C I A L
M E D I A
C A M P A I G N
2 0 2 0
In our promoted videos, Ideas
Collective 2019's Winner and
Runner-Up talked about how
they developed their projects
through the programme.

Clicking on the 'learn more'
link lead to a short form that
allowed students to easily
register their interest.

They then received a follow
up email with more detail and
a link to FAQ's.

https://www.instagram.com/p/B8qqD_ug1tJ/
https://www.instagram.com/p/B9rKlrGgGNm/


IDEAS  COLLECTIVE MARKETING
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IDEAS COLLECTIVE WHERE ARE THEY NOW?

Rooted Resolutions is a Mental
Health and Wellbeing service,
providing Conflict Resolution and
Wellbeing workshops for young
people and corporate organisations.

We support individuals in
understanding their thoughts,
emotions and behaviours, and
provide them with a tool-kit of
strategies helping them to engage
with interpersonal conflict in a
constructive and positive way. 

2020 Participant 
Sorcha Mallen

While there are a lot of young people
who care about the environment, we felt
like there was a vacant spot for a group
that you could join and lend a helping
hand for even just an hour or two. 

Preserve aims to provide a community
for people to engage with and learn
about helping with the environmental
issues we face in Ireland. We aim to do
this by providing a tapas like approach
to environmental volunteering and
education.

2019 Participant 
Joanna O Malley

We share clothes, and ensure every
piece of garment in every wardrobe
gets the wear and love it deserve –
it’s the Nuw Cycle.

Each time an item is borrowed on
Nuw, we offset 25% of the
resources that would have been
used in the production of a new
item.

2015 Participant 
Aisling Byrne

https://www.rootedresolutions.net/
https://www.thenuwardrobe.com/
https://www.instagram.com/preserveireland/?hl=en


SUAS VOLUNTEER 
PROGRAMME

A YELLOW DOT ON AN IMAGE INDICATES A CLICKABLE LINK

OBJECTIVE 3
TO SUPPORT STUDENTS TO
TAKE INFORMED,
CONSTRUCTIVE ACTION
FOR DEVELOPMENT IN
IRELAND AND
INTERNATIONALLY



VOLUNTEER  PROGRAMME 2020 PROGRAMME MARKETING

SUAS  CAMPUS
AMBASSADOR 

LAOISE MARKETING
THE PROGRAMME 

IN IADT (LEFT)

SUAS CAMPUS
AMBASSADORS

SARAH AND ORLA
MARKETING THE

PROGRAMME IN MIE
(BOTTOM LEFT)

INSTAGRAM  POSTS
FROM 2020
MARKETING

CAMPAIGN (RIGHT)

https://www.instagram.com/p/B2hO-DtJNxf/
https://www.instagram.com/p/B2y_FE1jE5D/


Remote volunteering opportunities whereby
teams of volunteers take part in online ‘Action
Projects’ with Suas partner organisations and
schools in India, Kenya and Zambia
Local volunteering opportunities with
community groups in Ireland
(Suas/Ireland/Age Action)
Online delivery of the Global Perspectives
(GP) element of the Volunteer Programme
(six online GP workshops taking place weekly
in June/July and culminating in GP Day in
August)

The 2020 Volunteer Programme was shaping up
to be a particularly strong year from a recruitment
perspective, with a confirmed 86 volunteers
having confirmed their place on their programme. 

Unfortunately, as a result of the COVID-19
pandemic, the deployment of volunteers to India
and Zambia was cancelled in March 2020. In
order to continue to provide a learning experience
for our volunteers, we offered a three-point
programme through which they could still remain
connected to our overseas partners and continue
their development education learnings. 

This consisted of: 

VOLUNTEER  PROGRAMME COVID-19 RESPONSE

IMAGE OF COORDINATORS AT
COORDINATOR TRAINING

WEEKEND 1 (FEBRUARY 2020,
SUAS OFFICE) (ABOVE)

IMAGES OF VOLUNTEERS AT
TRAINING WEEKEND 1 

(FEBRUARY 2020, 
MAYNOOTH) (RIGHT)



Stereotypes and Bias
International Development
Gender
Health and Pandemics
Consumption
Education

We delivered 6 online workshops between July
- August that covered the following topics: 

In addition, we held a one day ‘GP Day’ to wrap
up the experience on Saturday August 22nd.
GP Day was due to take place in a venue in-
person, but was moved online due to updated
government restrictions that week. 

The day consisted of two new DevEd sessions
(Portrayals of the Third World and Taking
Action for Change), and included one guest
facilitator from 80:20 converting Climate
Action and one guest speaker; Betty Nyagoha,
Director of the Gatoto Primary School Nairobi
Kenya, discussing the value of education and
COVID-19 impacts.

VOLUNTEER  PROGRAMME GLOBAL PERSPECTIVES WORKSHOPS

IMAGE OF VOLUNTEERS DURING
ONLINE GP SESSION (ABOVE)



Development Action Society (DAS), India:
Proposal & Fundraising Support - Creating
funding application papers to submit to
institutional donors.
Vikramshila, India: Social Media Support -
Enhancing the reach of Vikramshila by
improving social media channels and websites.
Caleb Centre, Zambia: Special Needs
Resources Support - Supporting parents in
lockdown caring for children with intellectual
disabilities and developing supports and best
practice for parents.
Gatato School, Kenya: Physical
Education/Music Support - Working with the
Gatoto teaching staff to develop lesson plans
and resources for Physical Education and
Music classes, two subjects just recently
introduced to the Kenyan School curriculum.

During the summer months, a cohort of our 2020
volunteers agreed to provide remote support to our
overseas partners in India, Kenya and Zambia. A
total of 20 volunteers worked on 4 actions projects
between June - August for 5-10 hours per week.
These projects included:

In addition to this, a cohort of 20 volunteers
volunteered locally through our Suas Ireland and
Age Action support programme.

VOLUNTEER  PROGRAMME REMOTE VOLUNTEERING

 IMAGE OF VOLUNTEERS DURING
ONLINE ACTION PROJECT MEETING
WITH GATOTO PRIMARY SCHOOL,
NAIROBI (ABOVE)

IMAGE OF VOLUNTEERS DURING
ONLINE ACTION PROJECT
MEETING WITH DAS, KOLKATA
(LEFT)

SCREENSHOT OF WORKSHOP
PRESENTATION WITH VOLUNTEER
ACTION PROJECT TEAM AND
GATOTO PRIMARY SCHOOL STAFF
(ABOVE)



During the Summer of 2020, the Suas
Volunteer Programme team made
efforts to support our overseas
partners, by both raising awareness
of the issues they were facing and
raising much needed funds. 

IIn just four weeks, Suas VP alumni
collectively raised €10,000 for DAS,
Sabuj Sangha and Gatoto

VOLUNTEER  PROGRAMME SUPPORTING OVERSEAS PARTNERS

INSTAGRAM POST FOR
SUAS/STAND WEBINAR WITH

INDIAN PARTNERS (RIGHT)
 

FUNDRAISING EMAIL SENT TO 
SUAS VP ALUMI (BELOW)



VOLUNTEER  PROGRAMME VOLUNTEER FEEDBACK

Can you give us one example of a
belief that you had before the
programme that has now changed
as a result of participating in the
programme?

What have you learned about
the issues facing developing
countries from your
participation in the
programme?

What have you learned about
yourself from your
participation in the
programme?

“My understanding of fast fashion has
changed. I didn’t really understand the
extent of the damaging effects of it but
having completed the action project I read
articles on the impact of the working
conditions on child labourers and it really
just opened my eyes. I also learned about
its impact from a climate perspective which
I had no real knowledge of. It has changed
my outlook and I’ll definitely be buying fair
trade and thrifted clothes as much as I can.”

“That in order to help others, you must
empower them rather than over power
them. Give them tools and help them figure
out how to use them rather than doing it for
them ourselves.”

“That issues that are faced on a global
scale can also be seen in our own
communities/within families e.g.
vulnerability to Covid 19.”

“Global issues affect the everyday lives of
people living in developing countries. There
are still major challenges with education
such as funding, and little or no support
given to special education for children with
a disability. It seems that the way that
disability is viewed is part of the issue,
marginalising people with a disability, but in
some communities there are people
adopting a more contemporary view of
disability for example Nellie Tembo setting
up the Caleb Centre School for children with
disabilities, but society as a whole has yet
to adopt this view.”

“I have learned that most global issues that
we face are systemic in nature and it will
take many years/generations to solve. It is
not an easy fix or one shoe fits all solution.”

“I have learned that it requires much more
than just financial support to help less
developed countries.”

“I have learned that in a group setting I tend
to take the lead, I really enjoy working as
part of a team and taking on board
everyone’s perspectives and ideas. The
programme has highlighted further my
interest in working on social justice issues.
It was all in all such a fantastic experience,
albeit virtually.”

“There are adjustments in my life that I can
make in order to uphold the principles I
believe in, and make a difference to global
issues. I shouldn’t be afraid to start a
conversation around global issues
(something I wouldn’t usually do).”

“I'm capable of more than I thought and I
enjoy helping others and educating others
on things  I'm passionate about.”



STAND STUDENT ENGAGEMENT
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MORE STUDENTS ARE
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STAND ACTIVITIES
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OBJECTIVE 4
STUDENT BODIES ARE
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SUPPORTING/COORDINATIN
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RANGE OF DE ACTIVITIES
ON CAMPUS



OBJECTIVE 4
Student bodies are actively
supporting/coordinating the

delivery of a range of DE
activities on campus



CITSU
NCADSU
WITSU
UCDSU
TU Dublin SU

In 2020, we partnered with 
5 Student Unions on virtual  
STAND Student Festival events:

Partnering with Student Unions aided
us in reaching more students when
we couldn't visit 
campuses or enact on-campus
promotions. 

ENGAGEMENT STUDENT UNIONS SUPPORT FESTIVAL

PROMOTIONAL IMAGES FOR
COLLABORATIVE EVENTS

(RIGHT)

STUDENT UNIONS
PROMOTING EVENTS ON
SOCIAL MEDIA
(LEFT)



Campaign launch in February, promoting taking sustainable action
#Blacklivesmatter in June, promoting taking action for racial justice 
#MigrantMindsMatter in October, promoting taking action for education equality for
students in Ireland’s Direct Provision system

1 Student Union was actively involved in coordinating the launch of the
#10000students campaign. The launch of the campaign took place in on GMIT’s
Mayo campus in February 2020, with the support and assistance of GMITSU
7 Student Unions actively supported the campaign by sharing it on social media,
they included:

In February 2020 we launched an ongoing advocacy campaign alongside USI called
#10000students. The aim of the campaign is to give students across Ireland simple
and effective ways to take action for sustainable development. The actions that
students pledge to take are then recorded, with the idea being that big change can
happen when lots of people do one small thing.

The #10000students campaign launched three different action campaigns in 2020:

In terms of Student Union engagement with the campaign, we saw the following
results:

-TCDSU
-MUSU
-IADTSU
-TU Dublin SU
-NUIGSU
-MICSU
-NCISU

LAUNCH  OF #10000STUDENTS AT GMIT

ENGAGEMENT STUDENT UNIONS SUPPORT #10000STUDENTS

STUDENT UNIONS
SUPPORTING THE
CAMPAIGN ON SOCIAL
MEDIA
(LEFT)

https://www.10000students.ie/post-1/10000students-launch-at-gmit-mayo-campus
https://www.10000students.ie/


ENGAGEMENT #10000STUDENTS WEBSITE

https://www.10000students.ie/


ITCSU
TU Dublin Blanch SU
UCDSU
MUSU

In early 2020, we ran in-person Sustainable
Development Goals workshops with both TU
Dublin City Centre and TU Dublin Tallaght
Student Unions.

COVID-19 meant a move to the online space
for all of our in-person workshops, and
Student Unions collaborated with us on two
webinars as a result.

4 Student Unions partnered with us in co-
facilitating a webinar on the state of equality
on Irish third level campuses. They included:

WITSU partnered with us on co-facilitating a
sustainable development workshop for
students after reaching out to us directly on
the topic.

Overall, our extra-curricular programme of 16
sustainable development workshops and
panel discussions saw 387 students in
attendance,  with co-facilitators from 7
Student Unions and 4 college societies
across Ireland taking part. 

ENGAGEMENT SU'S COLLABORATE ON WORKSHOPS WITH STAND

EQUALITY WEBINAR CLICK TO WATCH

PROMO FOR WORKSHOP
WITH WITSU
(LEFT

https://www.youtube.com/watch?v=ns4ZDdD5CHc
https://www.instagram.com/p/CG4aMx4qLlz/


OBJECTIVE 5
More students are aware of,

participating in and
progressing through STAND

activities year-on-year



ENGAGEMENT STATISTICS

3,159 students
expressed interest in STAND
activities in 2020ar

9,411 students
took part in STAND activities 
in 2020

9% of students
took part in more than one STAND
activity in 2020



As mentioned in objective 4, one of the highlights of 2020 was
launching our #10000students campaign alongside USI. 

The aim of the campaign is to have students across Ireland
pledging to take one small action each for justice and equality
issues. 

To date, we’ve seen 517 actions pledged in 14 different
campuses, and we hope to double the number of actions
taken in 2021.

Here's a breakdown of the top performing campuses

EAST

MU 142
TCD 73
TU Dublin 34

WEST
NUIG 23

NORTH
UU 9

SOUTH
UCC 34

ENGAGEMENT ACTIONS TAKEN FOR #10000STUDENTS

301
54

09

46

MU 
TCD 
TU Dublin 
NCI
DCU 
IADT 
MIC 

NUIG 
AIT 

GMIT 
ITS 

UU 

UCC 
WIT 



SOCIAL MEDIA FOR #10000STUDENTS CAMPAIGNS 

#MIGRANTMINDSMATTER WITH MASI & USI

#BLACKLIVESMATTER WITH USI

https://www.instagram.com/p/CIA9fJRHVW6/
https://www.instagram.com/p/CIDnJE8HOUh/
https://www.instagram.com/p/CIeJecCnhsZ/
https://www.instagram.com/p/CBDXiwKn6_e/
https://www.instagram.com/p/CBITurwnKVD/
https://www.instagram.com/p/CBVWoF2nCOW/


ENGAGEMENT STAND SOCIETY ACTIVITY

2020 was a very positive year for
STAND/Suas societies, with our 3
branches in TCD, MU and DCU all
actively promoting and running their own
online events by the end of 2020. 

We were able to offer 2 online society
trainings to our 15 STAND Society
Officers this year this year, as well as
assistance with moving AGM’s into the
online space, and this has resulted in
much more engaged and active STAND
societies. 

PROMO FOR VIRTUAL MU
STAND SOC AGM

(RIGHT)

DCU STAND SOC EVENT OCT 20

PROMO FOR STAND SOC TRAINING
(ABOVE)

https://www.instagram.com/p/CHFshUpABKN/


ENGAGEMENT COLLABORATING WITH SOCIETIES ACROSS IRELAND

2020 was the first year that we
partnered directly with non-STAND
societies on online events, and had
great success with this. 

In response to young people's desire
to take action online in the face of
COVID-19, we ran a series of 4 action-
focused webinars in April 2020 with 4
college societies on themes of fast
fashion, climate action, gender
equality and LGBTQ+ equality. 

We also partnered with 19 college
societies in promoting STAND
Student Festival events. 



ENGAGEMENT CREATING A STUDENT ADVISORY PANEL

TU Dublin 1
NUIG 2
UCC 2
MU 2
DCU 2
TCD 2
UCD 2

In 2020, STAND launched the STAND
Student Advisory Panel in an effort to
have students leading the way on our
programmes and campaigns.

The panel meets quarterly, and gives
students from across Ireland the
opportunity to input into STAND's
strategy.

Currently, the 2020/21 panel is made
up of students from the following
third level institutions:

STAND ADVISORY PANEL
INFO PACK

(RIGHT)

ADVISORY PANEL INFORMATION
ON THE STAND WEBSITE
(ABOVE)

https://stand.ie/stand-student-advisory-panel/

